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Warm greetings 
and welcome to 
Dusit Pulse

Our company, like many other 
hospitality companies around 

the globe, finds itself facing 
unprecedented challenges in 
dealing with the social and 
economic impact of the COVID-19 
outbreak which has brought travel 
to a halt and business to a crawl 
worldwide.  

With this ‘new normal’ now upon 
us, our priority has, and will 
continue to be, the health and 
well-being of all our employees, 
guests, customers, and local 
communities, and we will continue 
to implement stringent health and 
safety practices as we join the 
relevant authorities in standing 
against the spread of the novel 
coronavirus.

At the same time, we will do 
everything we can to take care of 
the best interests of our owners, 
developers, investors and partners, 
including implementing new 
standards of customer service to 
ensure that each of our proper-
ties are positioned for enhanced 
value creation the moment the 
lockdowns are lifted and we can 
welcome guests and customers 
as usual once again. 

Inspiring traveller confidence 
in these uncertain times will be 
essential to generating business 
in the new normal ahead. 

We have already made significant 
steps in this regard by enhancing 
our already comprehensive health 
and safety practices across five 
key areas – Tracking and 
Monitoring; Screening on Arrival; 
Enhanced Hygiene Practices; 
Physical Distancing; and 
Contactless Service – and we 
have also introduced five new 
Stay with Confidence services 
which will help to position our 
hotels and resorts for success 
in a post-outbreak world while 
inspiring people to travel in our 
respective destinations 
(see page 9).
  

Steps such as these will ensure 
we are well-positioned to provide 
comfortable, enjoyable, and most 
importantly, safe stay and dining 
experiences while offering additional 
convenience, experience and 
value.

To demonstrate our care for our 
broader communities, over the 
past few months we have 
leveraged our resources to show 
our appreciation for healthcare 
personnel and other key workers – 
our frontline heroes – by making 
regular food donations to hospitals
and agencies protecting the 
public throughout Thailand. Our 
international properties have 
embarked on similar campaigns, 
spreading positive messages 
of hope and gratitude in their 
respective locations.

To protect jobs and generate 
revenue during the crisis, we have 
launched new services such as 
food delivery and on-demand 
maintenance services in Bangkok, 
which have served as a template 
for other Dusit hotels undergoing 
lockdown. Our teams have also 
been busy planning comeback 
campaigns and new dining and 
stay experiences that will further 
enhance our differentiation and 
competitive advantage in 
a post-outbreak world. 

With the number of COVID-19 
cases in Thailand now diminishing, 
we are looking towards the future 
with hope, and we will continue to 
seek ways we can use our 
resources to help our communities 
in need while turning challenges 
into opportunities and creating 
long-term value for us all.  

Thank you for your continued and 
much appreciated support. 

Take care, stay safe and keep 
healthy.

Graciously yours,
Suphajee Suthumpun

Since our last issue, the world has changed
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The deep impact of 
COVID-19 on travel
Key statistics from the World Travel and Tourism 
Council and World Tourism Organization

60-80%

2.7 trillion

100 million 

12%

49 billion 

UNWTO says international tourist 
arrivals could be down by 60% to 80% 
in 2020 when compared with 2019 
figures (as of 12 June 2020).

The latest World Travel and Tourism 
Council (WTTC) research reveals a 
potential Travel and Tourism GDP loss 
of 2.7 trillion USD in 2020.

Up to 100 million jobs in Travel & Tourism 
are at immediate risk worldwide.

Asia-Pacific is expected to be the most 
affected region with a decrease of 9% 
to 12% in international tourist arrivals in 
2020 (According to UNWTO).

Oxford Economics (OE) expects the global 
impacts to be greater than SARS (2003) due 
to a much greater reliance on Chinese Travel. 
It says the virus could result in 7-25 million 
fewer Chinese departures this year, resulting 
in a loss of USD 49 billion in Chinese visitor 
spending worldwide in 2020.
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Hospitality business during and after COVID-19:

on the road to recovery

Challenges
andopportunities

The outbreak of COVID-19 has brought the world to a standstill 
and impacted almost every aspect of our daily lives and business. 
With flights grounded and many destinations still closed to 
travellers, tourism has been the worst affected of all major 
economic sectors.

So significant is the impact, the latest World Travel and Tourism 
Council (WTTC) research reveals a potential Travel and Tourism 
GDP loss of 2.7 trillion USD in 2020. And, according to UNWTO, 
Asia-Pacific is expected to be the most affected region, with a 
decrease of 9% to 12% in international tourist arrivals in 2020. 

In this volatile climate, agility, resilience, and capacity for
innovation are essential. So too, is an ability to respond 
dynamically – and with purpose.

Dusit’s three-pronged strategy for sustainable and profitable 
growth, including balance, expansion and diversification, 
fortunately puts the company in a strong position to weather the 
brunt of this crisis. But with traveller confidence likely to be at an 
all-time low following the outbreak, bigger challenges lie ahead. 

To turn these challenges into opportunities, Dusit’s leaders 
recognise that the company must continue to adapt and evolve 
its offerings to have a positive social, economic and environmental 
impact that resonates with guests and customers and brings 
enduring value to each of its properties. 

With this in mind, ever since the crisis began, the company has 
been monitoring the situation closely to establish what its hotels 
and resorts must do to thrive in the post COVID-19 world. And its 
teams have already sprung into action.  
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on the road to recovery
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Dusit’s immediate response

Dusit’s core value of Care is best demonstrated in its 
promise to always put people first. From the outset of the 
crisis, the company has placed the health and well-being 
of its employees, guests, customers, partners and 
communities as its top priority. All necessary measures 
have been taken to ensure this – from screening and 
monitoring all arrivals to implementing enhanced cleaning 
procedures and ensuring all staff wear masks. 

To protect the health of its business, the company has 
also implemented cost-containment measures, including 
the temporary closure of hotels in Thailand (and overseas 
in line with respective local policies), and salary deductions 
across the organisation to protect jobs while maintaining 
100% salary for frontline staff. 

Where possible, Dusit has also redeployed talent and 
pivoted its services to offer food delivery programmes 
and on-demand maintenance services for those who are 
undergoing lockdown or working from home amid the 
crisis. This has helped to generate new sources of revenue 
while hotel doors are shut in line with government policy. 

To take care of all loyal Dusit Gold members who are 
unable to redeem their stays or privileges during the 
lockdown period, the company has extended their 
membership tier status through 31 December 2021. 
This is to ensure they have plenty of time to enjoy their 
membership benefits.    

The company has also leveraged its resources to help its 
local communities by regularly delivering free food to key 
frontline workers at hospitals and government offices 
near its various properties. The launch of Dusit’s ‘Food For 
Heroes’ delivery service in Thailand has also allowed peo-
ple to donate food for healthcare employees in Bangkok 
from the safety and comfort of their homes. 

Preparing for the ‘new normal’

The COVID-19 crisis is expected to bring with it funda-
mental shifts in social attitudes and beliefs, which will 
pave the way for new ways of working (think greater 
emphasis on digital collaboration), consumer needs and 
behaviours, and policy shifts in trade, employment, social 
welfare and many other areas. 

With this in mind, Dusit’s leadership has brought forward 
its Business and Digital Transformation Strategy, an-
nounced at the start of this year, to enhance the efficiency 
of the organisation and increase its capacity to develop 
and implement the products, solutions and technologies 
required to succeed in the new normal while embracing 
Dusit’s vision to uniquely deliver Thai-inspired gracious 
hospitality to the world.

This includes enhancing Dusit’s various offerings in a 
bid to deliver the Sustainable Triple Bottom Line – Peo-
ple, Profit, and Planet – by introducing new standards of 
customer service which will be essential to maintaining 
guest and customer confidence, enhancing competitive 
advantage, and creating long-term, meaningful value for 
all Dusit Hotels & Resorts in a post COVID-19 world.

The future of hospitality business

According to WTTC’s research into outbreaks/disease 
crises, the average recovery time is 19.4 months to 
pre-crisis arrival levels (the range is 10 months to 34.9 
months).
 
To compete and remain relevant in this challenging cli-
mate, hotels must be authentic, transparent and truly care 
about their guests’ experiences, health, and well-being. A 
consistent product delivering brand promises is essential. 

During the initial stages of recovery, Dusit Hotels & 
Resorts will focus primarily on domestic travel to capture 
each property’s respective immediate market. A series of 
hyper-targeted comeback campaigns have already been 
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planned and will be ready to launch as soon as each 
respective destination is open and hotels are permitted 
to welcome guests and customers once again. 

To maximise the earning potential of each property in 
the ‘new normal’, Dusit has also introduced ‘Dusit Care 
– Stay with Confidence’– a new programme of services 
designed to go beyond enhanced hygiene protocols to 
deliver additional convenience, experience and value 
while ensuring guests always feel safe and reassured 
(see pages 9 - 10).

The company believes that its focus on experiences in 
the customer journey will lead Dusit and its properties to 
higher heights in the post-recovery phase. Wellness, 
Personalisation and Sustainability are Dusit’s 
differentiation.
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Dusit Hotels & Resorts 
set for strong return 
with the ‘Dusit Care’ 
comeback programme
New services and special promotions go beyond enhanced 
health and safety practices to deliver additional convenience, 
experience and value at Dusit Hotels & Resorts worldwide.
In Thailand, healthcare personnel also enjoy their own exclusive 
package.

With travel restrictions beginning to ease in various destinations worldwide, 
Dusit Hotels & Resorts around the globe are preparing to make a strong 
return with a new range of services and promotions arranged as part of a 

comeback programme called Dusit Care. 

Designed to offer heightened measures for health and safety without impacting the 
high levels of gracious service for which Dusit is renowned, the programme aims to 
inspire traveller confidence by making sure guests always feel safe and reassured 
while also enriching their visits and stays with additional convenience, experience 
and value.

In Thailand, Dusit is also taking the opportunity to thank healthcare personnel for 
keeping the kingdom safe during the COVID-19 crisis by offering a special accom-
modation package exclusively for frontline heroes. The company is also utilizing its 
nationwide resources, including rooms and services, for the benefit of local charities 
by offering a guest gift card with altruistic benefits. 

The four distinct offerings which make up the Dusit Care comeback programme are 
as follows:
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The Stay with Confidence programme 
includes a new range of facilities, services 
and operating procedures designed to go 
beyond new official measures for health 
and safety to offer guests the peace of 
mind they deserve while bringing them 
new memorable experiences and extra 
convenience and value. Available at all 
Dusit Hotels & Resorts worldwide, the new 
services cover Flexible Stays, Safety and 
Well-Being, Local Experience, Technology, 
and Dusit Care Kits. Highlights of the 
new services can be seen in the following 
infographic.

1 Stay with 
Confidence

Designed to deliver the utmost in comfort, conve-
nience, safety and value, Dusit’s full board Journey 
Together package includes accommodation, three 
meals per day (breakfast, lunch, and dinner), and 
more exclusive benefits at participating Dusit Hotels 
& Resorts in Thailand, the Philippines, Qatar, Egypt, 
and the UAE.

In Thailand, guests can also enjoy the finest local 
cuisine without leaving the distinctive comfort of 
Dusit’s properties, as they can replace one meal 
with a complimentary delivery from one of Dusit’s 
esteemed local partners. 

The Journey Together package starts from only 
THB 4,000 net (USD 124 net) per night. 

In Thailand, booking and stay dates are available 
from now until 31 October 2020.

Outside of Thailand, stay dates are available from 
1 July – 31 October 2020, with bookings closing on 
30 June 2020.

More information is available at 
https://bit.ly/3gkPXSA

2 Journey Together 
with Dusit  
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The ‘Dusit Care Card’ allows customers to make 
advance reservations at participating Dusit Hotels 
& Resorts in Thailand for the special price of THB 
2,888 per night with breakfast for two persons, 
with stay dates valid through 31 December 2021. 
Any purchase of 10 cards or more will receive 10% 
discount.

For every Dusit Care Card sold, Dusit will donate 
THB 500 to be shared equally between the 
Contribute to COVID-19 Patient Treatment 
Project at King Chulalongkorn Memorial Hospital, 
Thai Red Cross Society, where the funds will go 
towards purchasing medical equipment, and the 
Walking Through COVID-19 With Elephants 
Project of the Thai Elephant Alliance Association.

Dusit Care Cards are available in both digital and 
physical formats at dusitgiftcard.com.

As a mark of respect and appreciation for frontline 
medical workers in Thailand, Dusit is extending a 
very special offer to healthcare service personnel 
(including hospital staff and officers at the Thai 
Ministry of Public Health), who have worked 
around the clock to keep the kingdom safe 
during the COVID-19 crisis.

From 1 June – 24 December 2020, healthcare 
staff throughout the country can book to stay 
at selected Dusit Hotels & Resorts in Bangkok, 
Chiang Mai, Hua Hin, Krabi, Pattaya and Phuket, 
for only THB 2,500 net per night with breakfast 
for two persons. They will also receive THB 1,500 
credit to spend on dining and selected activities 
during their stay.

The promotion is valid for bookings made via 
dusit.com/HEROES. Official ID is required upon 
check-in. 

3 Dusit Care Card

Holidays for 
Healthcare Heroes 4

The Dusit Care programme channels our 
company’s core value of care into a new range 
of services and promotions which we hope will 
inspire travel in our various destinations by giving 
guests the peace of mind they deserve while 
simultaneously enriching their stay and dining 
experiences with us,” said Ms Suphajee Suthumpun, 
Group CEO, Dusit International. 

“At the same time, we are using the programme 
to support our communities and thank those 
who have done so much to protect us during this 
difficult time by leveraging our resources to give 
them easy access to some well-earned rest and 
recreation. To further delight our guests, we plan 
to expand the Dusit Care programme by launching 
various wellness initiatives. These will be 
announced soon, so watch this space.

“

“
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Fresh clean designs and enhanced usability are just two of the 
highlights of Dusit’s new official websites

Dusit’s digital upgrade 
continues with launch of 
new corporate holding 
website and redesigned 
dusit.com
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With the COVID-19 outbreak redefining how people approach travel worldwide, including seeking 
more information before making a booking, now, more than ever, Dusit’s official websites are an 
important part of the guest and customer journey.
 
The new dusit.com ensures this journey gets off to the best possible start with a sleek, cleaner, 
modern interface, improved navigation and structure, stunning new photography, and updated 
content. The responsive design works across all devices, and there’s even invigorated SEO 
elements to drive more traffic to the platform. 
 
Officially launched on 1 June 2020, the website is visually enticing, simple to use, and informative 
– with all content carefully crafted to address the concerns, needs and expectations of guests.

Dusit also recently introduced a standalone corporate holding website – dusit-international.com – 
which serves to showcase Dusit’s various lines of business and promote the company as a whole 
(including emphasizing business performance, corporate news, investor relations, and social 
responsibility). 

The aim is to communicate Dusit’s ongoing expansion with a broader audience than the brand 
website, including potential partners and investor communities, while directing potential bookings 
to dusit.com.  
 

http://www.dusit.com/
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We are in this together, 
and we will get through this

together.
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Brighter days are on 
the horizon, and they will 
be with us soon. 

Thank you for your continued and 
much-appreciated support. 
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