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Warm Greetings from 
Dusit International
Welcome to the first edition 
of Dusit Pulse of 2020 

This issue comes at a turbulent time 
for the hospitality and tourism indus-
try worldwide. Uncertainty around the 

coronavirus outbreak has had a huge impact 
on the travel sector and all related businesses – 
especially in Asia – and as the number of cases 
outside of China continues to grow, and with 
no clear end to the outbreak in sight, the eco-
nomic impact continues to widen and deepen 
globally. 

This issue of Dusit Pulse originally featured 
a round-up of key industry trends for 2020, 
with views on the annual outlook shared by 
our esteemed industry partners around the 
globe. Those views, however, became void 
the moment the coronavirus sadly claimed its 
first victim. This is the nature of our industry – 
where sudden periods of uncertainty and
 instability have become the norm.  

For hotels and resorts to succeed in this 
rocky, ever-changing global environment, the 
capacity to adapt dynamically with a vision to 
create experience, convenience and value – 
even when times are tough – is essential. 

At Dusit International, our strategic approach 
to assessing the global travel market ensures 
we are taking every step necessary to mitigate 
the impact the current challenges are having 
on our properties while positioning them for 
enhanced value creation when the situation 
improves. 

Alongside maintaining consumer confidence 
by increasing our already stringent health 
and safety practices for both staff and guests, 
we are actively seeking ways to reduce costs 
and implement non-room revenue-driving 
initiatives that will help to boost profitability 
and thereby lower the financial burden on hotel 
owners in all affected markets. 

This can be seen in our transformation strat-
egy (pages 4-5), which we are rolling out this 
year to enhance the efficiency of our opera-
tions, elevate our competitive advantage, and 
position our properties and brands for future 
growth in a rapidly changing and increasingly 
challenging global marketplace.

Our holistic approach to business can also be 
seen in our interview with the head of our 

Creative Strate-
gy department, 
Khun Natapa
Sriyuksiri 
(page 6), who explains more about the inno-
vative concepts and exciting designs her 
department has created, and are creating, for 
our various business units; and in our inter-
view with our new Vice President – Food and 
Beverage, Khun Jean-Michel Dixte, who is 
responsible for our entire group’s food and 
beverage operations with the mission to deliver
 creative and delightful dining experiences 
that drive top-line revenues and overall profit-
ability at each of our hotels and resorts (page 12). 

Also in this issue, we highlight how we are 
responding to the challenge of a shrinking 
global workforce-market by offering dynamic
new programmes at Dusit Thani College 
(page 14). We also have an update on our 
continued global expansion – including three 
new signings and one new opening since our 
last issue – and we shine the spotlight on the 
recent renovations we have completed to 
refresh the Dusit brand in Thailand and rein-
force our reputation for quality in all aspects.  

On behalf of everyone at the company, I 
would like to thank you for your continuous 
and much-appreciated support for our com-
pany and our unique brand of Thai-inspired 
gracious hospitality. Everything we do aims 
to build and support your trust in us, and we 
look forward to continuing to build on this in 
2020 as we introduce measures to reduce the 
impact of the current situation and ensure the 
long-term future of each of our hotels.

In the meantime, please join me in sending 
your best wishes to our friends, partners and 
the people of China and all nations affected 
by the Covid-19 outbreak. Our thoughts and 
hearts are with all those who have suffered, 
are suffering, or have lost loved ones to this 
deadly virus.

Graciously yours, 

Suphajee Suthumpun,
Group CEO, Dusit International

This issue 
in numbers

4.2 trillion

2023

92

45

18

The value, in dollars, of the 
global health and wellness 
market, according to the 
Global Wellness Institute.
(Page 11)

Dusit’s commitment to good 
corporate governance has 
officially been recognised 
as excellent with a score of 
92%. (Page 3)

The year the new flagship 
Dusit Thani Bangkok is 
expected to open. 
(Page 3)

The first phase of Dusit 
Thani Wetland Park Resort 
Nanjing, China, opened this 
month offering 45 spacious 
and well-appointed guest
rooms. (Page 21)

The number of luxury villas 
at the recently rebranded 
Dusit Thani Lubi Plantation 
Resort. (Page 21)
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This issue 
in numbers

18

News 
in brief

Update on 
Dusit Central Park

Dusit named Best Hospitality 
Employer of the Year in the 
Middle East

Dusit rated “Excellent” for 
Corporate Governance

Dusit’s landmark mixed-use development in 
Bangkok, Dusit Central Park, has completed its 
official Environmental Impact Assessment (EIA) 
and the project team is now busy dismantling the 
remaining buildings on the site. Foundation work 
has also begun, with piling and diaphragm walls 
being constructed underground. The new flagship 
Dusit Thani Bangkok is expected to open as part of 
the project in 2023. The residences, office tower, 
and retail section are slated to follow in 2024. On 
Saturday 9 November 2019, His Holiness the 
Supreme Patriarch, the head of the order of 
Buddhist monks in Thailand, auspiciously presided 
over the foundation stone laying ceremony.

Dusit was named the region’s Best Hospitality 
Employer of the Year at the prestigious Middle East 
Hozpitality Excellence Awards 2019, in a glitzy 
ceremony held in November at Dukes the Palm, a 
Royal Hideaway Hotel.

Three top accolades were also awarded to talented 
employees from Dusit Thani Dubai: IT of the Year 
– Manivel Solaiyan; Accounts and Finance of the 
Year – Alex Bonabon; and Young Chef of the Year – 
Srijaenthi Natraj.

Arranged by Hozpitality Group, the Middle East 
Hozpitality Excellence Awards are presented to 
recognise top industry organisations which have 
shown skill, creativity, ingenuity and success in the 
Middle East & North Africa’s growing hospitality 
industry.

Dusit’s commitment to good corporate governance was officially 
recognised in the 2019 report by the Thai Institute of Directors 
Association (IOD), which awarded the company an overall score of 
92% – and an “Excellent” rating that puts Dusit among the country’s 
best. 

Established in December 1999, the Thai IOD is a membership 
organisation that strives to promote professionalism in directorship. 
Its scoring is based on the Five Principles of Good Corporate Gover-
nance for Listed Companies of the Stock Exchange of Thailand, 
including Right of Shareholders; Equitable treatment of Shareholders; 
Roles of Stakeholders; Disclosure of Information and Transparency; 
and Responsibilities of the Board of Directors. 
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Building the future today:

New Transformation Strategy will bring greater synergies and
enhanced customer experiences for maximum revenue generation

How Dusit plans to unlock value 
for hotels and resorts in an 
increasingly competitive and 
uncertain global market



5Dusit Pulse

As the impact of the coronavirus 
outbreak on the global tourism industry 

has proved, nothing can ever be taken for 
granted in the world of hospitality business 
– where global uncertainty and instability is 
the norm. 

To remain competitive in this fast-moving 
and volatile environment requires the ability 
to respond quickly to market changes and 
the capacity to leverage them to grow and 
evolve business as needed. 

To facilitate this, Dusit’s management team 
regularly reviews its day-to-day processes 
and operations to ensure they are as effi-
cient and effective as possible in the face 
of changing customer demands, increased 
competition, and global political and 
economic shifts.

This year, this includes the introduction of 
a new Transformation initiative which aims 
to maximise Dusit’s value-driven proposi-
tion for its hotel guests and customers by 
delivering new experiences, and greater 
convenience, at all Dusit Hotels & Resorts 
worldwide. 

A key part of the initiative will include en-
hancing the company’s reservation systems 
and booking platforms to make it easier for 
hotels to obtain and reference guest data, 
and ultimately provide personalised expe-
riences that drive repeat custom. 

The first update in this regard will be the 
introduction of the new, content-rich dusit.
com website (scheduled to launch in April), 

providing customers with greater conve-
nience by making it even easier to discover 
more about each hotel and resort and, most 
importantly, book a stay. 

To unlock greater value creation beyond 
stays, dynamic F&B concepts which respond 
to local needs and trends will also be developed 
and rolled out – including popular concepts 
trialled at Dusit’s first standalone restaurant 
concept in Bangkok, Baan Dusit Thani (see 
page 12). 

New creative events concepts and meetings 
packages will also be developed to capture 
more of the MICE market in each destination. 
And Dusit also aims to tap into the fast-
growing market of health and wellness 
travellers worldwide (worth more than $4.2 
trillion, according to the Global Wellness 
Institute) by developing new holistic expe-
riences that cover healthy eating and nutri-
tion, personal care and beauty, and fitness 
for the mind and body. 

Further reflecting Dusit’s commitment to 
continuous improvement of its operations, 
this year the company will also update the 
identities of its Dusit Thani and dusitD2 
brands with new colour schemes and 
enhanced experiences across all aspects 
of the customer journey. These updates 
will first be seen in the new uniforms and 
elegant design tweaks that will be rolled out 
from Q1 onwards. 

More details of all these initiatives will be 
provided in a future issue of Dusit Pulse.
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Creative Strategy 
in focus
Discover all you need to know about Dusit’s dynamic creative department 
implementing innovative concepts and exciting designs for Dusit Hotels & 
Resorts worldwide.

“My vision for Dusit is for us to take on a 
multi-generational approach to our brand 
development – not to be bound by our past 
but to use our wonderful rich heritage as a 
springboard towards the future.”

– Khun Natapa ‘Joy’ Sriyuksiri, 
Assistant Vice President, Creative Strategy
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Since forming in late 2018, 
Dusit’s Creative Strategy 
department has played 
an instrumental role in 
developing and imple-

menting innovative concepts and 
exciting designs for key projects 
central to the company’s strategy 
for balance, expansion, and diver-
sification. The launch of ASAI Hotels 
(Dusit’s new lean-luxury brand 
for millennial-minded travellers); 
Dusit’s first standalone restaurant 
concept, Baan Dusit Thani; and 
extensive renovations of Dusit 
Hotels & Resorts in Thailand are 
among these significant projects. 

Here, the department’s Assistant 
Vice President, Khun Natapa ‘Joy’ 
Sriyuksiri, talks about her team, her 
work, and her vision for the future. 

1. How would you describe your 
role and the role of your team 
within Dusit?

Our Creative Strategy team oversees 
creative design strategy and product 
development for Dusit.  We see our 
work as experience design. Our role 
begins with concept development 
for any given project, to briefing 
designers whether they are graphic, 
interior, architect, landscape designers, 
or stylists. We then, with other rele-
vant teams, oversee the project to its 
completeness before handing it over 
to the operation team.

2. What projects are you working on at the moment? 
When can we expect them to be implemented?

Every project is exciting in its own way, and we put energy 
and love into every project we work on. Currently, we are 
working closely with the ASAI Hotels team to develop the 
new brand (our first ASAI Hotel is set to open early this 
year). We are also working with the hotel marketing team on 
refreshing our Dusit Thani and dusitD2 brands (Feb 2020); 
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with the VMS team on Dusit Central Park (Dusit’s landmark 
mixed-use development project in Bangkok); and with the 
Technical Services and Project teams on many new hotel 
and renovation projects. We are also working on some exciting 
new concepts for Dusit Hospitality Education, such as a 
new multi-culinary institute within the campus of Chula 
University in Bangkok, and the new library of Dusit Thani 
College.  

3. What are the key updates being 
made to the Dusit Thani and 
dusitD2 brands? How will this 
translate into the stay/guest 
experience at our existing 
hotels and resorts worldwide?

We are constantly looking at how 
we can improve the guest experi-
ence through understanding their 
needs at every touchpoint from 
booking to arrival to stay to check-
out. One of our key highlights for 
2020 is to launch the new Dusit 
website which will be in the first 
quarter of this year. Our team 
together with the marketing team 
have been working closely with 
world renowned creative agency 
Pentagram to create an updated 
identity for both Dusit Thani and 
dusitD2 that we are translating 
through to digital experience, 
interior experience, uniform and 
operations.  

4. What are the most important 
things you must consider when 
developing new concepts/
designs?

When we develop new concepts/
designs for projects, whether it’s 
for hotels, food or education, the 
most important thing for us is 
how we can emotionally connect 
to our customers. We look to 
understand the market position-
ing as well as the needs of our 
customers, to bring something 
new to the table every time. We 
believe that Dusit’s graciousness 
can be translated into our product 
offering in so many different 
ways to carry our products into 

the future, whether it be our service concept, our under-
standing of our guests’ well-being, being in touch with local 
experiences and culture, or in sustainability.  

5. What are the hottest trends in hospitality at the 
moment, and which do you think are here to stay?
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Two aspects that are key to focus on at the moment are 
Wellness and Sustainability, although I don’t see them 
as trends but key ideas that are crucial for a hospitality 
company such as Dusit. We believe customers will become 
more proactive in their choices as well as wanting a 
purposeful stay wherever they are.  

6. What are the biggest creative challenges you face, 
and how does your team plan to overcome them? 

Our challenge at the moment is to ensure we enhance 
the relevance of all our brand offerings and ensure we 
are positioned to meet the shifting needs of our existing 
customers, who appreciate the heritage of Dusit, while 
attracting new customers too. To do this, we aim to excite 
the market by creating new products and offerings that 
differentiate us from all the other players, both big and 
small.  

7. Will you be creating different concepts for each 
country/region, or are you focused on creating 
concepts that can be easily rolled out group-wide?

Think globally, act locally, is the mantra behind each the 
concepts we are developing. This is because our custom-
ers, wherever they travel, are not only expecting Dusit 
standards, but also local experiences and personaliza-
tion too. For this, we are now creating a framework that 
will align the organization in understanding our brand 
pillars so they can be executed from concept develop-
ment to daily operation.  

8. What renovation projects are next on the radar? 
When are the expected to be completed, and what can 
we expect to see?

Dusit Thani Maldives is the next project on the renovation 
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MEET THE TEAM

Nichakul Kulvanich (Poon)
Assistant Manager

Currently working on ASAI Hotels: 
Creative & Design Development; and 
Dusit Thani & Dusit Princess brand 

refresh

Parichat Lapprattana (Jane)
Senior Officer

Currently working on Dusit Thani, Dusit 
Residences: Creative & Design Develop-

ment and renovations; and Dusit Gourmet 
brand development

Phichayathida Rungruang (Pink)
Assistant Manager

Currently working on Dusit Central Park, 
Dusit Residences: Creative & Design 

Development

Pongsatorn Jongaroontaprangsee 
(Art)

Assistant Manager

Currently working on Baan Dusit Thani, 
dusitD2: Creative & Design Development

radar as well as the second phase of Dusit Thani Hua Hin. For both projects, 
as well as renovating key spaces in the hotel we look to create exciting new 
concepts throughout the public areas – responding to what the new genera-
tion of guests expect from our properties. We also look to create memorable 
experiences at every touchpoint within our hotels as one of our main brand 
attributes is to enable guests to make memories within our properties whatever 
their purpose of stay. 

9. What is your vision for Dusit overall? What do you hope to achieve in 
2020 and beyond? 

My vision for Dusit is for us to take on a multi-generational approach to our 
brand development – not to be bound by our past but to use our wonderful rich 
heritage as a springboard towards the future.  



12 Dusit Pulse



13Dusit Pulse

Driving value through 
experiential F&B:

Intense competition and shifting consumer tastes are 
just two of the challenges facing the restaurant industry 
worldwide. Dusit’s recently appointed Vice President 
of Food and Beverage explains how the company is 
positioning its properties to focus on the local level to 
drive sustainable results. 

Jean-
Michel 
Dixte
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With more than 21 years 
of experience working 
in senior positions for 

various well-known companies 
in the United Kingdom, Singapore 
and Dubai, Jean-Michel Dixte
has a keen eye for spotting 
emerging global F&B trends 
and leveraging them for value 
creation. 

He spent eight years as Senior 
Director of F&B Brand De-
velopment EMEA & APAC at 
Hilton Worldwide. In this role, 
he was responsible for develop-
ing innovative and profitable 
F&B strategies for all 15 Hilton 
brands across three quarters of 
the globe. He has also held 
positions as Operations Director 
of Blue Sky Hospitality, London; 
General Manager of Virgin 
Atlantic Airways, London; and 
Executive Assistant Manager of 
the Hempel Hotel, London. 

Over the last 13 months has 
served as Dusit’s Corporate 
Director of Food and Beverage 
– Brand and Concept Devel-
opment, in which he has been 
responsible for creating, de-
veloping and implementing 
innovative F&B concepts for 
all Dusit brands. He has also 
played a major role in devel-
oping Dusit’s first standalone 
restaurant concept, Bann Dusit 
Thani, since its inception with 
great success.

Promoted to Vice President 
of Food and Beverage in early 
February, he is now responsible 
for driving group-wide F&B 
Brand Standards, Global 
Promotions, Concept Devel-
opment and Support for new 
properties, as well as spear-
heading F&B Talent Manage-

ment. His foremost respon-
sibility is to drive top-line 
revenues and overall profitability 
at each of Dusit’s hotels and 
resorts.

In this Q&A, he talks more 
about the projects he is working 
on and explains how he plans to 
deliver sustainable results for 
Dusit properties worldwide. 

What are the biggest challeng-
es facing hotel-based F&B 
today? How do you plan to 
overcome them?

Hotel restaurants are often 
perceived as boring and there 
is heavy competition with 
standalone high street brands. 
In response, our approach is 
to match the right restaurant 
concept with the right guests, 
rather than simply to pursue 
traditional and standardized 
templates that aim to drive the 
highest spending. We aim to 
create a sense of destination 
with a strong identity where 
guests and customers can 
enjoy truly personalized expe-
riences.

How do you plan to drive top-
line revenues and overall prof-
itability at each of our hotels 
and resorts?

The overall driving force of our 
F&B strategy is being custom-
er-centric, 70/30 – that is 70% 
give them what they want, and 
30% wow them with innovation. 

To succeed, we are carefully 
curating our offerings to reach 
every customer type in a precise 
and strategic manner. This 
includes using every available 
resource, including technology, 

to make every guest feel special 
and unique. We are training 
our management teams to act 
like restaurant entrepreneurs, 
to be accountable, to be en-
gaging and to be commercially 
focused. At each of our restau-
rants our aim is to create an 
emotional connection with our 
customers, and basically sell 
them an experience. 

What new projects are you 
working on at the moment? 

I am working on many exciting 
projects, including an innovative 
bar concept serving craft cocktails 
and a collection of East + West 
tapas; a new trendy Grab & Go
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concept for guests on the 
move; a groovy cantina concept 
serving Mexican cuisine; a 
unique rooftop bar design; and 
also a residential dining lounge 
concept offering an immer-
sive and theatrical kitchen – so 
watch this space.  

At Baan Dusit Thani, you 
have reimagined concepts for 
Dusit Thani Bangkok’s signa-
ture restaurant brands Ben-
jarong, Thien Duong, and Dusit 
Gourmet. Can we expect to 
see similar concepts popping 
up at Dusit Hotels & Resorts 
worldwide?

Definitely. The idea is to con-
ceptually standardize our exist-
ing flagship restaurant 
brands across our 
network. We have used 
Baan Dusit Thani as an 
experimental platform 
to test our revamped 
concepts to a 
multi-generational 
market with great 
success – and over-
whelmingly positive 
feedback.  

Are you also working on creat-
ing F&B concepts for group 
bookings, corporate events, 
weddings etc?

Definitely. C&E usually makes 
up to 60% of F&B total revenue
and is an essential part of our 
successful operations. But 
more than concepts, it is more 
about creating bespoke experi-
ences for our event guests and 
creating memorable moments 
they will cherish forever.

What are the core elements of 
your concepts? 

Restaurant concept design is 
all about creating an emotional 
experience. The space must 
tell a story, combined with all 
sensorial elements from room 
temperature, acoustics, light-
ing design, the various fabrics 
and components used – every-
thing must harmonize to create 
an inviting and inspirational 
space. The food and beverage 
products are paramount, of 
course, and must always be 
quality driven. Finally, the team 
members are the ones who 
make the place alive by trans-
forming energy into meaningful 
actions that create memorable 
experiences. 

Will you create different 
concepts for each country/
region, or are you focused on 
creating concepts that can be 
easily rolled out group-wide?
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“We are carefully 
curating our offerings 
to reach every customer 
type in a precise and 

strategic manner. 
This includes using 

every available 
resource, including 
technology, to make 

every guest feel special 
and unique.”
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We actually offer three different types of solutions: 
Bespoke, prototypes, and third party relationships 
(including bringing in outside brands and partnering 
with celebrity chefs).

We will look at providing the best solution for each 
location that meets the local market and target audi-
ence’s demands. In effect, each project’s concept 
proposal is carefully curated, including for our flagship 
brands such as Dusit Gourmet, Benjarong and Thien 
Duong.

What do you hope to achieve in 2020 and beyond?

There is so much I want to achieve both on a personal 
and professional level, but my biggest ambition is to 
contribute to making our hospitality world a better 
place. 
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EDUCATION 
UPDATE

Dusit Thani 
College to link 
further with 
hotels to develop 
dynamic 
hospitality 
talent for the 
future
Big plans are afoot. Acting Rector, 
Khun Atthawet Prougestaporn, explains more.
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In 2020 we plan to synergise further with Dusit Hotels & Resorts. First, 
we will link our Bangkok Campus with Dusit Princess Srinakarin Bangkok, 
and our Pattaya Campus with Dusit Thani Pattaya, to offer internships and 
placements for our students. This will include Room Division and Food & 
Beverage Department placements for our first-year students, and supervisor 
level positions for our third-year students. 

By offering real-world experience in both operational and supervisor 
roles, we will expose our students to Dusit’s unique service culture and 
equip them with the knowledge and skills they need for successful careers. 
Once these projects are successful in Thailand, we will look at doing similar 
partnerships with other Dusit properties, and Dusit’s other business units, 
worldwide.  

The needs of students are continuously shifting and we must continu-
ously upgrade and enhance our curriculum – especially in terms of hotel 
management. We recognise that the skills needed for hospitality and managing 
hotels can today be applied to a wide range of industries, and we are 
constantly updating our courses and programmes to reflect this. Our aim is 
to attract more students to learn with us so we can develop more talent for 
our hotels and the industry at large.  

Alongside Bachelor degree programmes, we also have programmes 
called ‘Experience-based Credit Transfers.’ These are aimed at anyone 
who is working in the tourism and hospitality industry but who doesn’t yet 
have a degree. Instead of studying four years for a bachelor’s degree, for 
example, an applicant with experience in the industry may only have to 
study for one-and-a-half years to earn a degree. These flexible programmes 
respond to the needs of workers seeking to upskill, and they are open to all 
Dusit staff too.  

To further develop a talented workforce, we are also now looking at 
launching flexible, modular courses which students can select to learn 
on weekends, or whenever they are free, so it doesn’t disrupt their working 
hours if they are already employed. We plan to roll these out later this year. 

This year we will also seek to implement more international pro-
grammes to balance with our Thai offerings. Running alongside our 
internationally accredited bachelor degree programmes, these pro-
grammes will further help to equip students for successful careers at Dusit 
Hotels & Resorts worldwide as well as the broader hospitality industry. 

In Dusit, we are one family – the same group – and we are positioned to 
do great things together. This year we look forward to synergizing further 
with Dusit Hotels & Resorts to drive mutual growth and deliver sustainable 
value for all stakeholders across the group. 
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Property 
Report 
The latest additions to our expanding 
portfolio of distinctive properties worldwide
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Distinctive service 

Taking on the upper-upscale Dusit 
Thani brand, the deluxe resort is 
designed to blend Dusit’s unique 
brand of Thai-inspired gracious 
hospitality with the warm Filipino 
hospitality of the Mindanao region 
to deliver highly memorable experi-
ences. 

Extensive facilities 

Alongside original beach club offerings
including Tarictic Grill all-day 
dining restaurant, a beachfront 
infinity pool, a fitness centre, Dusit’s 
signature Namm Spa, and facilities 
for snorkelling, Jet Skiing, and 
kayaking, guests can now enjoy the 
new game and entertainment centre, 
a tennis court, a western restaurant 
and bar called The Mill, and a fully 
equipped dive centre. 

Ideal for business and leisure

The 1950s-inspired Tamsi Hall is 
available for special meetings and 
events for up to 160 guests, while a 
church with a capacity of 200 persons 
is ideal for weddings.

Dusit Thani Lubi Plantation Resort
Exclusive island resort in the Davao Gulf now offers a total of 
18 luxury villas plus a new international restaurant, a games 
and entertainment centre, a fully equipped dive centre, and 
more deluxe additions for guests to enjoy.

The Beach Club at Lubi Plantation Island, Managed by Dusit has officially been 
rebranded as Dusit Thani Lubi Plantation Resort, introducing new beachfront 
villas and a range of dining and recreational facilities. 

Located on a private island off the coast of the Davao Gulf, Dusit Thani Lubi 
Plantation Resort is one of the three Dusit properties that were launched in 
partnership with Torre Lorenzo Development Corporation (TLDC) in Davao last 
year. The other properties include dusitD2 Davao and Dusit Thani Residence 
Davao. 

From nine villas, the rebranded resort now offers a total of 18 luxury villas, half 
of which include plunge pools facing the quiet and private beach. The 114 sq 
m. two-bedroom seafront villas can accommodate up to six persons each, and 
feature private terraces and beautiful open-air garden bathrooms with large 
soaker bathtubs.

To reach the island, guests can choose between a 30-minute catamaran boat 
ride from the Port Jetty at dusitD2 Davao and Dusit Thani Residence Davao, 
passing through the beautiful scenery of Samal Island; or travel for 1.5 hours by 
land, passing through coconut plantations, and then take a 5-minute boat ride 
at Pindasan Port.

Recently 
rebranded
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Dusit Thani Wetland Park Resort Nanjing 
The first phase of the deluxe resort has opened in Nanjing Shangqinhuai Eco Wetland 
Park, next to the Huayi Brothers Film Culture Town film studio and theme park. 

Comprising 45 spacious and well-appointed guestrooms only 30 minutes by car from the central business district 
and 20 minutes by car from the high-speed train station and Nanjing Lukou International Airport, Dusit Thani 
Wetland Park Resort Nanjing is designed to meet the needs of business and leisure travellers alike. 

The deluxe property features amongst its facilities an all-day dining restaurant, a Chinese restaurant, a tea house, 
a roof-top garden bar, a fully equipped gym, a kids’ club, a 500 sq m ballroom with the latest audiovisual facilities 
and two meeting rooms.

Phase two of the resort, which is slated to open in 2021, will feature 150 guest rooms, an indoor swimming pool, 
and a Thai-inspired spa.

Just 
opened

Accommodation
The resort will comprise 195 guest rooms in 
total. Phase one, open now, features 45 rooms. 

Prime location
As one of the Four Great Ancient Capitals of China, 
Nanjing has a long history dating back 2,500 
years. Guests at Dusit Thani Wetland Park Resort 
Nanjing enjoy easy access to the area’s 
renowned scenic landscapes and numerous 
heritage sites, as well as modern attractions such 
as the new Huayi Brothers Film Culture Town 
film studio and theme park, which offers a range 
of film-related rides and activities next to the 
property.
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Dusit Thani Hot Springs Resort 
and Dusit Princess Serviced Residence 

Both properties are slated to open in 2021 offering easy access 
to the natural wonders of Anyuan County.

Dusit has signed a management agreement with Jiangxi Hot Spring River Hotel Operation and Management 
Co., Ltd to operate two new properties in the Anyuan County of Ganzhou City, Jiangxi Province, Eastern China.

Operating under Dusit International’s upper-upscale Dusit Thani and upper-midscale Dusit Princess brands 
respectively, both properties will be located near the entrance of Mount Sanbai National Park, approximately 90 
minutes by car from Ganzhou Huangjin Airport and 30 minutes from the high-speed train station. This scenic area 
is renowned for its abundant forests, stunning hiking trails, beautiful hot springs, and well-preserved Hakka houses 
with history dating back to the 17th century. 

Guests at both properties will enjoy easy access to everything Anyuan County has to offer, including the chance to 
trek the forested slopes of Mount Sanbai, visit the world’s largest mechanical clock in central Ganzhou, and explore 
the ancient carved grottoes of Tongtian Cliff, the largest cluster of its kind in the region.

New 
Signing

Dusit Princess Serviced Residence

Located next to the Dusit Thani resort, the hotel 
will comprise 260 well-appointed apartments, an 
all-day dining restaurant, and a lobby lounge. The 
upper-midscale property will focus on in-room 
essentials such as premium quality-beds, a cosy 
bathroom with a powerful shower, a range of 
modern amenities, and creative, vibrant décor.

Dusit Thani Hot Springs Resort 

Designed to cater to corporate and leisure 
travellers alike, the deluxe resort will comprise 
500 exquisitely furnished guest rooms and suites 
set within a luxurious hot springs experience. 
The resort’s wide range of facilities and amenities 
will include an all-day dining restaurant, a Chinese 
restaurant, a well-equipped gym, natural hot 
springs pools, Dusit’s signature Devarana Spa, 
and a 1,000 sq m pillarless ballroom with adjoining 
meeting rooms.
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Upscale hotel is slated to open in Q4 2023 on the northern 
shores of West Lake in the city’s high-end Tay Ho district.

Signed under a long-term agreement with Vietnamese 
real estate developers General Technology Joint Stock 
Company, Dusit’s first hotel in Hanoi will open in the 
city’s affluent Tay Ho District, at the northern end of the 
city’s largest freshwater lake, West Lake.  

Comprising 207 well-appointed guest rooms, the upscale 
property will put guests at the heart of a vibrant lakeside 
community renowned for its international restaurants, 
trendy cafes, chic nightlife venues, and fascinating 
lakeside temples. Noi Bai International Airport is only 
30 minutes away by car, while Hanoi’s Old Quarter, the 
city’s business hub and main tourist destination, can be 
reached in just 15 minutes.

Local experiences

Alongside a vibrant dining and nightlife 
scene, guests will also enjoy easy access 
to local attractions such as Vietnam’s 
oldest temple, Tran Quoc Pagoda, which 
was built in the 6th century; and Quan 
Thanh Temple, which is renowned for 
its detailed wood carvings.

Upscale facilities

Hotel facilities will include an 
all-day dining restaurant, a rooftop 
bar, meeting rooms, and a swimming 
pool. Many of the guest rooms 
will offer views of the lake and its 
surrounds.

New 
Signing

Dusit Tu Hoa Palace, Hanoi  
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Dusit Princess Boracay 
Slated to open in early 2021 on the Philippines’ best-known island, the beachfront prop-
erty puts Dusit on course to becoming one of the largest international hotel operators in 
the Philippines within the next three years.

Dusit has signed a hotel management agreement with International 
Builders Corporation (IBC), one of the leading construction companies 
in the Philippines, to operate Dusit Princess Boracay hotel on the west 
coast of the Philippines’ famed paradise island, Boracay.

Situated in the Station 1 area of the island’s beautiful White Beach, one 
of the finest stretches of white sand on the island, the new beachfront 
hotel will comprise 120 guest rooms offering high levels of comfort 

and convenience, plus impressive views of the 
beach and surrounding emerald waters. 

Located only 15 minutes by car 
from Cagban Jetty Port, which 

links by ferry to Caticlan 
Airport, the hotel is easily 

accessible. Flights to 
Manila take one hour, 
while flights to Cebu 
take 50 minutes.

Prime location

From the atmospheric dining scene of 
West Beach and the exhilarating water 
sports activities of Bulabog Beach, to 
the scenic hiking trails of Mount Apo 
and the magnificent marine life found 
at more than 15 beautiful dive sites, the 
hotel is surrounded by a wide range of 
memorable experiences for guests of all 
ages to enjoy. 

Facilities for business and leisure

Hotel facilities will include a large 
swimming pool overlooking the beach, 
a fully equipped gym, and function 
rooms for social and business events. 
An all-day dining restaurant and local 
speciality restaurant will also be part of 
the offerings.

New 
Signing

Did you know?
Dusit currently operates five properties in the 
Philippines and has 10 management agreements 
in the pipeline. The majority of these properties 
are set to open within the next three years, 
positioning Dusit as one of the largest interna-
tional hotel operators in the Philippines. 
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Recent renovations to
drive sustainable value
New-look rooms and facilities are designed to refresh the Dusit brand, meet the 
changing needs of discerning travellers, and position the properties for sustainable 
value creation. 

Last year Dusit completed the first stage 
of a multi-million baht renovation project 
comprising three of its longest-running 
properties in Thailand – including 

Dusit Thani Hua Hin, Dusit Thani Pattaya, 
and Dusit Thani Laguna Phuket – plus the recently 
opened Dusit Suites Hotel Ratchadamri, 
Bangkok – to meet the shifting needs of travellers, 
enhance competitive advantage, increase profit-
ability, and maximise brand equity to the benefit 
of all Dusit-branded properties. 

The renovation project began with the makeover of Dusit Thani 
Laguna Phuket, which has served as Dusit’s flagship property in 
the south since 1987. The renovations, which were completed at 
the start of 2019, were conducted over 18 months and included the 
modernisation of all guest rooms and suites, and upgrades to the 
resort’s lobby, pool, restaurants, and public areas. 

Dusit Thani Laguna Phuket
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Also in December 2019, the recently opened Dusit Suites Hotel 
Ratchadamri, Bangkok, a deluxe all-suite property comprising 97 
expansive one- and two-bedroom suites in the heart of the city, 
completed an extensive refurbishment to offer an elegant new 
look inspired by Dusit Thani Bangkok hotel. The flagship property 
is currently being redeveloped as part of Dusit’s landmark THB 
36.7 billion (USD 1.2 billion) mixed-use development, Dusit Central 
Park, which is expected to open in stages from 2023 onwards.
 
 “To drive optimum returns and enhance hotel asset value it is 
essential that we strategically invest in our existing hotel products, 

and also in the creation of new lifestyle 
experiences, that can continue to delight 
our existing guest and customer bases 
while attracting new guests and customers 
too,” said Ms Suphajee Suthumpun, 
Group CEO, Dusit International. “Our 
renovations and upgrades are thus 
designed to give our properties a strong 
foundation to meet the ever-shifting 
needs of travellers, enhance our com-
petitive advantage, and strengthen our 
ability to deliver sustainable value for all 
of our stakeholders.”

In October 2019, the 31-year-old Dusit Thani Pattaya 
then began upgrading its all-day dining venues, DFiT 
fitness centre, and Kids Corner, with the results 
unveiled three months later. 

Dusit Thani Hua Hin, meanwhile, Dusit’s second-longest
-running property in Thailand, marked its 29th anni-
versary in December 2019 by unveiling 204 new-look 
guest rooms and suites as well as a revamped ballroom 
and newly refurbished all-day dining restaurant. 
Phase two of the process, which includes 92 guest 
rooms, is slated to complete this year. 

Dusit Thani Pattaya

Dusit Thani Hua Hin

Dusit Suites Hotel Ratchadamri, Bangkok
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We’re really
going places
Dusit International’s property portfolio now comprises 307 properties 
(nine owned and 298 managed) operating under six brands across 
14 countries. The company has more than 60-Dusit branded hotels in 
the pipeline and expects to open at least 10-12 hotels per year in key 
destinations.

Coverage will increase from

14

8,579
rooms in 2023
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